
Section
· Full width 
· Background: near-black or very dark charcoal 
· Max content width: 1400px 
· Top padding: 80px 
· Bottom padding: 90px 
· Left/right padding: 4% 
Heading
MEET OUR
· Montserrat 
· 20px 
· Letter spacing: 8px 
· Red 
VENDORS
· Cormorant Garamond SemiBold 
· 78px 
· Cream 
· Line height: 1em 
· Bottom margin: 20px 
Intro
· Montserrat 
· 20px 
· Cream or white 
· Centered 
· Max width: 700px 
· Bottom margin: 45px 
Card Grid
· Two columns 
· Gap between cards: 24px 
· Gap between rows: 22px 
· Each card width: about calc(50% - 12px) 
· Minimum card height: 280–300px 
Individual Card
· Background: slightly lighter than the section, around #111417 
· Border: 1px solid muted gold 
· Border radius: 22px 
· Padding: 28px 
· Entire card clickable 
Inside Each Card
Use a 40/60 split:
· Logo side: 40% 
· Text side: 60% 
· Gap: 28px 
· Vertically center both sides 
Logo
· Max width: 260px 
· Max height: 210px 
· Centered 
· No white card behind it unless the logo file already contains one 
Vendor Name
· Cormorant Garamond SemiBold 
· 34px 
· Cream 
· Line height: 1.05em 
· Bottom margin: 12px 
Description
· Montserrat 
· 18px 
· White 
· Line height: 1.5em 
· Maximum 2–3 lines 
Red Line
· Width: 85% 
· Height: 1px 
· Red 
· Margin: 18px 0 
Bottom Keywords
· Montserrat SemiBold 
· 14–15px 
· Uppercase 
· Letter spacing: 1px 
· Gold or cream 
· Red dots between terms 
Tablet
· Keep two columns if there is room 
· Card padding: 22px 
· Logo/text split: 38/62 
· Vendor name: 29px 
· Description: 17px 
Mobile
· Stack cards one per row 
· Inside each card, stack logo above text 
· Card padding: 24px 
· Logo max width: 220px 
· Vendor name: 30px 
· Description: 17px 
· Center logo, left-align wording underneath 
That is the layout from the image: large horizontal cards, logo on the left, name and description on the right, with two cards across.



Section Background
#0F1215
Cards
#171B20
Border
#BFA67A (soft gold)
Heading
Cream: #F2E5CC
Body Text
White: #F8F8F8
Accent
Gibson Red

One thing I noticed after making that mockup: the blue was competing with the food logos. Once I switched to charcoal, the logos became the stars of the page—which is exactly what you want.
I honestly think this palette is stronger for Gibson than the blue we were trying earlier.


Perfect question. If you're building this in Divi and want it to look like the mockup, here's exactly where I'd start on desktop.
Hero Logo
· Width: 480–520px 
· Top Margin: 40px 
· Bottom Margin: 30px 
"MEET TUCSON'S NEWEST"
(Montserrat SemiBold)
· Font Size: 60px 
· Weight: 600 
· Letter Spacing: 2px 
· Line Height: 1.1em 
· Color: White (or cream if you decide later) 
This should be the smaller line.

"Food Destination"
(Script Font)
· Font Size: 110–125px 
· Weight: Regular 
· Line Height: 0.9em 
· Color: Cream 
This should be the biggest thing on the page besides the logo.

Red Divider
· Width: 140px 
· Height: 4px 
· Top Margin: 25px 
· Bottom Margin: 35px 

Subheadline
FOUR LOCAL FAVORITES. ONE DOWNTOWN DESTINATION.
Montserrat Bold
· Font Size: 30px 
· Weight: 700 
· Letter Spacing: 1px 
· Line Height: 1.3em 

· Font Size: 22px 
· Max Width: 700px 
· Line Height: 1.7em 

Button
· Font Size: 22px 
· Padding: 20px top/bottom 
· 45px left/right 
· Border Radius: 50px
· Black
#090909
· Deep Navy
#0F1C26
· Cream
#E9D8B4
· White
#FFFFFF
· Gibson Red
#E32020



Gibson Food Hall & Market is a new downtown Tucson destination designed to bring people together. Featuring a bar, coffee bar, bodega, speakeasy, cold market, and a curated mix of local vendors, the space offers a convenient and vibrant fast-casual experience all under one roof.
Built to reflect Tucson’s culture, Gibson Market creates opportunities for small local businesses to be part of the downtown scene while serving residents, university students, and professionals alike. With planned indoor and patio seating, the market is designed for both dine-in and on-the-go visits.

Food, Drinks and Hidden Gems All in One Place
Where Tucson Eats, Drinks and Comes Together

1. Where Tucson Eats, Drinks and Comes Together
2. A Gathering Place for Tucson Food, Drinks and Local Finds
3. Downtown Tucson’s New Place to Eat, Drink and Connect
4. Local Flavor, Crafted Spaces, One Downtown Destination
5. (slightly elevated vibe) A Curated Space for Food, Drink and Community in Tucson
6. (with a little edge for speakeasy vibe) Food, Drinks and Hidden Gems All in One Place


Pearl Logo build

#C9A96A Hex
Classy muted gold
RGB
R: 201
G: 169
B: 106
I'd probably make Local Vendors Coming Soon a little larger and give it a little more breathing room above and below. Right now it almost disappears between the divider and the white vendor panel.

I also have one SEO idea that I think Nick is going to love.
Once Gibson opens, I wouldn't just post vendor announcements.
I'd make a monthly feature like:
· Vendor Spotlight: Barrio Bites 
· Behind the Grill with Don Ribs BBQ 
· Meet the Chef at Samurai Teppan 
· Why Tucson Loves Eggroll Master 
Those become:
· website content 
· Google Business Profile posts 
· Facebook posts 
· Instagram posts 
· newsletter content 
You create one piece of content and reuse it everywhere. That's exactly the kind of strategy we  
